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The Famous Figures of Cannes Lions 

by Anastasia Gheorghe 

  

             This summer I've been to one of the most famous festivals in the world, to be 

more precise, the Cannes Lions Festival of 2011. Not only hosting extremely important 

and prestigious names of the world of Media and Advertising, but celebrities from all 

domains possible as well, nevertheless still involved in some way or another in the Lions 

project. Among many important people were present people such as: Martha Stewart, 

Pharell Williams, Will.I.Am, Robert Redford, Jesse Eisenberg, Nick Jonas and Piers 

Morgan, spicing up the festival, but raising interest at the same time. The seminar rooms 

filled up for them with people themselves full of expectations.  

The question is: "Did they manage to live up to those expectations?” Well, if you 

ask me, I would answer with a "yes". To start with some of my favorites, I would have to 

say that Pharell, Robert Redford and Martha Stewart were great appearances: witty 

comments, interesting facts or life 

experiences and lots of funny jokes from 

the speakers. 

           Among the funny ones, Robert 

Redford was particularly memorable due 

to the fact of when being asked: "What 

makes a good story?" he answered with a 

calm sincerity: "Sex."  

The whole crowd laughs and gets even 

more engaged in Robert's storytelling. 

Later on, he starts telling us a truly 

interesting story. He told us that his first 

experience in Cannes was 16 years ago. 

He was young, lacking money and hitch-

hiking across Europe. A truck driver 

"throws" him in Cannes he tells us. With 

no place to sleep, he makes a sleeping 

bag out of his clothes and lays on the beach right under the famous Carlton Hotel. Then 

he starts to wonder: "What would it be like if I would be that rich? Wearing a tuxedo and 

drinking champagne, sleeping in a luxurious room in the Carlton Hotel? "Well that's 

exactly what eventually happened in the late 80's.And I think to myself, that is what I call 

fulfilling your dreams. 

 

 Among other impressing celebrity stories, 

Martha Stewart's was one of them. While 

holding a seminar about feminism and the lack 

of female power in today's Advertising world, 

she told us that when she was young she 

pursued modeling. On one particular "go-see" 

she was asked to step into a room with two 

more girls wearing their bikinis. Martha was 

the only one that asked: "Will we need a bikini 
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for this commercial?" And the man in charge of the casting answered: "No, but we just 

wanted to see you in your bikini anyway." At that moment she stepped out of the room 

immediately, leaving without a word. In the end, she got the job. Martha was a true 

example of female success. 

  

          Many interesting seminars were held and many stories were told. In the end all will 

be kept as a beautiful memory and a great experience. Taking knowledge from such 

important figures is truly something, and I'm glad I had a chance to do it. In the end, this 

is what we do; we influence and inspire others so that they will do it themselves one day, 

forming a circle of creativity. If there would be a definition for this type of creativity, it 

would be called "Cannes Lions Festival". 

Coordinator: Alina Cătăneţ 

 


