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Daily Raport 
Festival Programme, Wednesday, 22 June 

By Laura Barbu 

 

The International Festival of Creativity Cannes Lions was a great and unforgettable 

experience. I truly learned new and interesting things about the world of marketing. 

In the next lines, I will present some seminars attended on Wednesday that were really 

impressive. 

 

1. MOFILM (10:30 – 11:15) 

 

 

 

 

 

 

 

 

 

Mofilm is the largest creative department, working with the world’s biggest brands such 

as Coca-Cola, AT&T, Chevrolet, Microsoft, Sovereign Bank and Tom Tom in order to 

produce meaningful and enticing briefs that challenge filmmakers. 

The host of this seminar was David Alberts, Chief Creative Officer at Mofilm talking to 

Jesse Eisenberg, actor, the star of The Social Network. 

In this debate upon the social network’s ability to build a global brand, Jesse reveals how 

the Mofilm Social Network is helping brands such as Chevrolet and Coca-Cola. 

Throughout the entire session, Jesse shares one of the things he is very proud to have 

done. While filming The Hunting Party in 2006 he came out with the idea for a simple 

wordplay site, where people could respond to a daily topic in an attempt to one up each 

other with the cleverness of their response. This site attracted more and more people even 

connecting them via Facebook. 

 

2. GOOGLE (12:30 – 13:15) 
 

                       

 

Eric Schmidt, executive chairman and 

Andy Berndt, vice president of 

Google’s creative labs developed an 

interesting and intense debate around 

the main topic: how the Internet is 

changing the world. 

 

In Eric’s speech, the success of a business through Internet was pointed out creating an 

image of what Internet can do and had already achieved in a short time. 

Another thing that was discussed was how much the Internet means for a business in the 

future and indeed for advertising as it evolves and adapts. 
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The last important thing that Andy Berndt transmitted to the public was the mission of 

Google: to find ways to share the magic of the company. 

 

3. Microsoft Advertising (14:30 – 15:15) 

 

 

In this seminar we had as a speaker the most creative, crazy 

and entertaining man: the creative director of Kinect for Xbox 

360, Kudo Tsunoda. 

He created an impressive and unbelievable image of what 

Kinect for Xbox can do.  

I was truly impressed by his vision upon the future games. By 

turning ordinary entertainment into something extraordinary we 

explored how deeper emotional integration gets more meaningful interaction results. 

At a certain moment he presented us some of the future home entertainment. 

After all, it turned out to be the most interesting and entertaining seminar because it 

highlighted the power of future technology. 

Other interesting meetings were: SAWA, Ogilvy&Mather, Time Warner and The 

Guardian. 

 

In other words, The Festival of Creativity brought a new light upon the vision of 

marketing and it helped me to figure out what is up with this domain. Also, I have 

learned things that surely will help me in my future career. 

 

Coordinator: Alina Cătăneţ 


