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Daily Report 
Festival Programme, Tuesday, 22 June 

By Violeta Seceleanu 

 

 

The seminars which we attended 

on Tuesday are the following: 

 

 

1. IPG & Women’s 

Leadership Network (10:30 – 

11:15) 

The main topic: Beyond 

Mad men; Towards gender 

balance in creative roles. 

This seminar was 

hosted by Michael Roth 

(Chairman, CEO, Interpublic) 

and Kitty Lun (Chairman, CEO, 

Lowe China). The panel was 

made up of 5 distinguish guests, 

beautiful, successful and intelligent women, in the following order: Martha Stewart(Founder, 

Martha Stewart Living Omnimedia), Soledad O’Brien (Anchor, Special Correspondent, CNN), 

Kimberly Kadlec (Worldwide Vice-President Global Marketing Group, Johnson & Johnson), 

Gail Heimann (Vice-Chair, Weber Shandwick) and Carol Lam, (Managing Director, Chief 

Creative Officer, McCann Erickson Shanghai). 

Martha Stewart started by relieving the importance of their business, „Our business is about 

creativity” and in other few words, their business is also about knowing the consumer and what 

will drive him or her to make decisions that drive the marketplace. 

But in order to do this, those in top creative role sat agencies should offer diversity of thought 

and reflect the marketplace. 

Despite the influx of women into the industry there is relatively more gender diversity in 

leadership for disciplines such as media, strategy and marketing. Our guests debated for about an 

hour upon this topic, and the tiny little problem with the gender in all the 

associations/industries/even in daily life. 

Apart from this, Soledad O’Brien said that other industries are making progress in 

proactively transforming their cultures by seeking out and promoting female talent. 

They finally came to a conclusion, there are more women than men with advanced 

education, and women constitute the world’s largest emerging market with purchasing power 

grater than India and China combined. In the last 5 minutes, Martha Stewart opened herself and 

descried what a successful woman life means:  

1. building a family of your own;  

2. raising your own kids;  

3. running your own business;  

4. success and popularity.  

By combining all these things we can get to one conclusion: women do run the world, 

one way or another. ”Behind every successful man there is always a woman.” 

 

The best tag for this seminar would be the following quote: “Another word for creativity is 

courage.” 

 

 

 

 

 

http://thinkexist.com/quotation/another_word_for_creativity_is/196391.html
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2. Yahoo! (11:30 – 12:15) 

The main topic: Content as 

conversation catalyst 

 

We had an amazing 

opportunity to have as speakers: Robert 

Redford (Actor, Director, Producer, 

Creator, Sundance), Ross Levinsohn (EVP, 

Americas Region, Yahoo!) and Ben 

Silverman (Founder, CEO, Electus) 

This seminar was more like a 

big discussion around storytelling and the 

technology that fuels it. Funny as always, 

Robert Redford asked this question in the 

beginning of the debate: „Everyone has 

heard that content is king but, as audiences migrate online, who’s ruling the kigdom?” 

During an hour, they had a combination of lots of laughs to serious talks, about how 

have consumer expectations changed the way they develop new experiences and, when it comes 

to telling stories in today’s hyper-connected environment, what’s changed, what still needs to 

change, and what are the tried and true practices that may never change regardless of the 

medium. It was for sure a very fruitful seminar, and I’m very glad that we had such a huge 

opportunity to listen to some stories which Robert Redford shared with the audience in that day. 

 

 I would like to tag this seminar with the following quote: 

 “We are all faced with a series of great opportunities brilliantly disguised as impossible 

situations.” 

 

 

3.YouTube 

The main topic:  Good work 

  

This seminar we had as speakers Craig David 

(Chief Creative Officer Publicis Mojo) and 

other special guests, such as Michael Wolff 

(Editorial Director - Adweek). 

  For the first time, YouTube and 

Cannes Lions have joined forces to help bring 

together thousands of emerging social 

entrepreneurs and non-profits to elevate and 

promote their calls to action.  

Craig Davis, Chief Creative Officer of Publicis Mojo Australia and Founder of 

Brandkarma, the world’s first brand-centric social media platform, was joined by special guests 

to examine how creative minds can most positively impact the critical challenges before us. They 

had looked at the winning entries from the hundreds submitted to the Good Work Competition, 

and discussed the opportunities for brands and business in this space. 

 

I’d like to tag the last seminar with this quote: “It is the responsibility of leadership to 

provide opportunity, and the responsibility of individuals to contribute.” 

 

 

http://thinkexist.com/quotation/we-are-all-faced-with-a-series-of-great/406608.html
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